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XAVIER UNIVERSITY 
Fall Semester, 2014 
 
Philosophy 321-02B 
Business Ethics 
Classroom:  TBD 
S 125-4:14 pm  
Professor: Gary Blahnik, Ph.D. 
Office Hours:  Per Arrangement 
Email:  gmblahnik@gmail.com (for quicker response) or blahnikga@xavier.edu 
Mail Box:  Hinkle Hall 
 
Required Texts:   Business Ethics (3rd Ed.), Snoeyenbos, Almeder, & Humber (in bookstore) 
       Democracy in Business, Blahnik (https://www.createspace.com/4743470) 
                              
Objectives: 
1.  To seek an understanding of the philosophical theories within which many ethical decisions in 
business occur. 
2.  To deepen one’s understanding of oneself through the study of ethics in business. 
3.  To increase one’s capacity for critical thinking through case analysis. 
4.  To appreciate the diverse ways of approaching and solving ethical problems in business. 
Course Requirements: 
1.  Attendance:  Since most of the course is designed for in-class activity (group and class discussion, 
group presentations, etc.), attendance is considered to be important.  But since “things happen,” 
students can miss one class meeting without repercussion.  Missing more than one class may result in 
a grade drop. 
2.  Class Participation:  This includes advancing philosophical discussion in group and class situations, 
asking relevant questions, giving and supporting opinions, listening actively, and respecting others’ 
opinions.  Small group discussions will require the student to read the assigned text material 
and use the text as reference in group discussions.  (20% of final grade) 
3.  Case Analysis Presentations:  Each student will present one (1) case to the class for analysis.  The 
students will present the content of the case, offer an analysis of it, and open the case up for class 
discussion. (20% of final grade) 
4.  Exams:  There will be three (3) exams, one dealing with ethical and social theories, one with ethical 
applications to business theories and issues, and one with democratic ideas and practices in business 
(each worth 20% of the final grade, 60% total). 
 
Criteria for Evaluation/Self Evaluation 
1.  Effort:  How much work you put into the course based on you own knowledge of your own 
capabilities. 
2.  Self-Improvement:  How much you have grown intellectually and emotionally.  Are you able to 
challenge your own assumptions about yourself and the world? 
3.  Critical Thinking:  How you are able to question the validity of what you read and hear, and to what 
extent you are able to develop and support your own opinions on the topics you question. 
4.  Understanding of Material:  How much you were able to understand of what you read and discussed 
in class.  How well you were able to translate philosophy into everyday language. 
Grading: 
You will assign yourself a grade based on the above criteria as they apply to:  1) attendance, 2) class 
participation, 3) case analysis presentations, 4) exams.  Use the traditional grading scale below: 
A, A-, B+, B, B-, etc.   
The grade you assign yourself is subject to the instructor’s agreement.  If I cannot justify giving you the 
grade you assign yourself, then I will offer you a counter-grade with rationale.  If the counter-grade is not 
acceptable to you, we will negotiate a mutually acceptable grade.  If no mutually acceptable grade can be 
reached, the student will have to accept the grade judged appropriate by the instructor. 
Course Outline 
Date:             Week             Topic:                               Format:           Assignment 
 
Oct 12   Overview of syllabus 
Objective vs. Relative    Lect/Disc 
   Systems; Problem-Solving; 
Case Assignments 
   (Text: Introduction) 
 
Oct 18  1 Ethical Theories     Lect/Disc. 
   Natural Law & Materialism 
   (Text:  Introduction) 
   Deontology 
   (Text:  Introduction)  
 
Oct 25  2 Ethical Theories (cont.)    Lect/Disc 
   Utilitarianism & Egoism 
   (Text:  Introduction) 
 
   Social Theories 
   Libertarianism and Welfare Liberalism 
   Text:  Introduction (related only) 
    
Nov 1  3 Topic:  Ethics and Organization  Lect/Disc. Exam Due 
Friedman, Social Responsibility; p. 72-79 Group Disc.   
Freeman, Stakeholder Theory; p 101-115 
Topic:  Employer Rights 
Frederich & Snoeyenbos, Trade Secret…; p. 188-197 
Kallman, Electronic Monitoring…; p. 203-212 
Ethical Analysis 
 
Nov 8  4 Topic:  Employer Rights 
Hall, Sexual Harassment, p. 312-322 
Werhane, Employment at Will; p. 322-331 
McCall, Just Cause; p. 331-334 
Kiersky, Due Process; p. 334-338    
   Topic:  Business and the Consumer   
Brenkert, Strict Products Liability; p. 447-456 
Malott, Let’s Restore Balance…; p. 456-468 
Ethical Analysis 
 
Nov 15  5 Topic:  Business and the Consumer 
Miller, Ethics and Advertising; p. 491-499 
Collins, In Defense of Advertising; p. 499-510 
Topic:  Business and the Environment 
Velasquez, Ecological Ethics p. 573-577  
Topic:  Multinational Corporations 
DeGeorge, Ethical Dilemmas for Multinational Corporations, p. 630-638 
Ethical Analysis 
 
Nov 22  6 Democracy in Business:  Male-Female Bond   Exam Due 
   Pps. 1-17 (“State of Nature”, division of labor, theories  
of hierarchy) 
Pps. 27-32; 44-58 (Experientialism, basic structure:   
SSR structures, compound structures, complex structures,  
meta-experiential constructs) 
   Pps. 77-85 (Moyer’s classification of aggression) 
 
   Democracy in Business:  Mother-Child Bond 
   Pps. 97-113 (Stern’s theory; experiential theory of identity) 
 
Nov 29   Holiday; no class    
    
Dec 6  7 Democracy in Business:  Distorting Human Cooperation 
Private property and Locke’s theory of justice in acquisition, 163-179 
Altruism and Egalitarianism, 190-197 
Takers, self-asserters and givers, 248-252 
Capitalism and hierarchy, 269-280 
 
Democracy in Business:  Economics and Hierarchy 
Economics and hierarchy, 327-345 
Transition to hierarchy, 345-367 
 
Feminism & Care Theory (no reading) 
 
Worker-owned Capitalism (no reading) 
 
Dec 13  8 Case Presentations 
 
Final Exam Due  (NO PAPERS ACCEPTED BEYOND THIS DATE) 
 
   Self-Evaluations Due  
 
 
